VICTO 439

SHOPPING, DINING, AND™
ENTERTAINMENT DESTINATION
= IN-GENTRAL NEW JERSEY.



Table of Contents

01

Introduction to Bridgewater Commons

02
Retail Mix & Demographics

03
Placemaking & Tenant Marketing

04

Environmental, Social & Governance

05
The Village

THE VILLAGE

" BRIDGEWATER COMMONS e g | 06

Site Plan & Lease Plan




-

- "
= )
w A

—

district and

'\..1 ——
I
: ‘|v"- =

=
u

8 X T

B Ergewa’fér i_s' a heautiful suburb?wgmprﬁ ngers%qﬂu

Bri
oisa regionak-commercial hub for E:‘Bfgym Jersey.

, P 5
s !

-

B




Newark
Great Swamp
National

Wildlife New York

Refuge

= Brooklyn

&3

QBridgewater Commons

KOs = Welcome

S AnTS Located along the major -287 corridor, Bridgewater Commons is a 1.2 million square

foot shopping center serving the Central N.J. region’s affluent residential market.
_ Anchored by high-performing Bloomingdale’s and Macy’s, this regional center
H'}ﬂ,‘g;ﬁfgh boasts an array of over 150 stores, restaurants and entertainment including Apple,
Lululemon, Pottery Barn, Sephora, J. Crew, The Cheesecake Factory, California Pizza

Kitchen, Redstone American Grill and AMC Dine-In Theatres.

Further enhancing the retail mix is The Village at Bridgewater Commons, which is
a unique 94,000 square foot open-air shopping and dining district with well-known
favorites like Maggiano’s Little Italy, Starbucks, LOFT, and Shake Shack for guests
to enjoy.
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\ R \\ / HHI $150K+- 103,670
o) \\‘ BRIDGEWATER COMMONS Median Age: 37
S
/// ) A ,
> ¢ o

3-5 MILE RADIUS LABOR

White Collar: 72%
Executive/Professional: 57%
Total: 124,740

sorgdeasowa(g

DEMOGRAPHICS 5-MILE 10-MILE

POPULATION 157,191 397,262
TOTAL HOUSEHOLDS 69,923 168,497
AVG. HOUSEHOLD INCOME $79,409 $75,495

TRENTON




Placemaking

Customization,
Localization &
Curation

Context and details are important
Destination-worthy public spaces
Custom artwork & FF&E

Partnered with local artists & artisans
Customized music lists




lenant Marketing

Bridgewater Commons features a full service Marketing team to develop
and execute strategic Marketing campaigns and programs from community
events to public art installations to public relations to increase sales, traffic
and visibility at the center.

. BRIDGE

DIGITAL & SOCIAL i
Inclusion on property website and directories.

Regular social media posts on property social media

channels with paid support when applicable. — AT THE COMMONS

Opportunity to include info (offers, events, promotions) in
monthly e-newsletter.

— PUBLIC RELATIONS

Press releases coordinated with tenants, released in con-
junction with paid social posts.

Strong relationships with local media and influencers who
can offer turnkey services.

— ADVERTISING

General campaigns for center brand awareness across
digital, social, print and sponsorships.



Environmental,
Social &
Governance

OUR COMMITMENT

At Bridgewater Commons, we honor our connection to the community and the environment,
recognizing blessings and generously sharing resources with others. Our management
team at Pacific Retail strives to be stewards of sustainability across their portfolio of prop-
erties by collaborating with stakeholders at all levels.

LED is highly energy efficient technology.
The widespread use of LED lighting has the
greatest potential impact on energy savings,
and we’re proud to have over 2,000 LED lights
installed. Solar panels also deliver energy
from our rooftops.

This is a crucial component to centralizing
property infrastructure. Our operations run
efficiently to monitor ventilation, lighting,
energy, fire, security systems and more.

We make recycling easy for our tenants and our customers.
All recyclables are placed in a single bin for recycling.

We will have several new stations to supply electricity
for electric cars and plug-in hybrids in the upcoming
year.

8

Cardboard recycling minimizes waste and improves the
overall hygiene of the environment. It also helps conserve
natural materials. Over 250 tons of waste are recycled per
year at Bridgewater Commons.



]

_._._.
___.__.__”_m_“___h_____._..____g.,___._ﬁ__.___m_
1]

g
i
__“__m________mﬁ..._.r_ T
—_qn ]

. ..-_.___.____-”h“.._______h H] i
e T
i
it
I
it

A _ .
T

CLITTLE ITALY

iy

e ¥ e TR
2
e . A
(AT
4 L)-" R

]

Wi
rum I1P|I|I|Illilll-‘lll-|rllllll"[l

ilillllrl

e
R

]
£
8
=

H

|
i
HHH HHHHHEH .
T T
it T
A i

HHHH
_ ‘ ﬁ - ._.ﬁ L -ﬁ-huﬁlﬂ-.-ﬁ-—.-.—.-.--h—.- L} -—I L | .... .
il i HHHHHH _ﬁ______:____“__ i,
R i
T I
R T

_T.___ (] FRPND 1idl

T
il it i e

L
= -_ _ L — __—_. .—.- pagagagn et

= A R S
.

HE

I-l|. :
g

'|r|,_“

d

a 94,000 square-foot lifestyle center adjacent a
on the overall proper of Bridgewater Commons.
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The Village of Bridgewater Commons encompasses a unique
retail mix including: Maggiano’s Little Italy, Starbucks, LOFT,
Cava Grill, Chipotle, Shake Shack, Charles Schwab, Bluemer-
cury, White House | Black Market.

The Village
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Complementary and adjacent to the lifestyle center
are two 9-story office buildings and the Bridgewater
Marriott (350 room).
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BRIDGEWATER COMMONS LEASING

400 COMMONS WAY

TIM CUTTING
BRIDGEWATER, NJ 08807 973.722.7082

TCUTTING@PACIFICRETAIL.COM
ROCKY MCMURTRAY

415.531.0909
RMCMURTRAY@PACIFICRETAIL.COM

LOCAL

KRISTIE LEE
970.470.4805
KLEE@BRIDGEWATERCOMMONS.COM

@ @BRIDGEWATERCOMMONS MAGGIE PAWELEK
630.816.4110

SHOPBRIDGEWATERCOMMONS MPAWELEK@PACIFICRETAIL.COM
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P cific:Retail Capital Partners PRCP) is Qone of the nation’s premier real

1 ;estatg:investmenf’ gr\g:l"‘ps, with a ,bro\‘én track record of evolving and
irepositioning large-format retail properties. Based in Southern California,
PRCP strategically leads over $3 Billion/24 Million square feet in assets
under direct management and an additional 17 million square feet of
asset management, advisory and master planning services.
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